<EROSPIKE

NEXT

NOW

SUMMIT 20

Distributed Personalization in
Edge Computing Environment

F\\

Adobe

Sandeep Nawathe

Senior Director of Engineering
Experience Platform
ADOBE




© 2020 Adobe. All Rights Reserved.



Unleashing

Accelerating

Powering



Customer Experience Managemen

1) ssomereromee uswraconce <

Amazing photos. Anywhere you are.

. . From simple edits to stunning
Edit, organize, ;
store, and share len Poa.
h
See how
smartphone o tablet
1]

Discover Buy

© 2018 Adobe. All Rights Reserved. ' ‘

Adobe



- Product Strategy Pillars

2 o
o
DATA & CONTENT & CUSTOMER JOURNEY EXPERIENCE OPEN
INSIGHTS COMMERCE MANAGEMENT INTELLIGENCE ECOSYSTEM

© 2018 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential. 5 "‘



Challenges to accomplish Real-time Experiences
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Adobe Experience Platform

((0)

DATA PIPELINE
&
GOVERNANCE

0
C )
REAL-TIME

CUSTOMER
PROFILE

Al &
MACHINE
LEARNING

=

T

CROSS-CHANNEL
ACCESS &
ACTIVATION




Applications

Services

Platform

. Adobe Experience Cloud

/. Adobe Experience Platform

Real-Time Customer Profile | Al & Machine Learning | Open Ecosystem




Adobe Experience Platform
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Adobe Real-time Customer Profile Access Patterns
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. Adobe Experience Platform — Real-time Customer Profile
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Real-time Customer Profile
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. Adobe Experience Platform — Unified Profile and Activation Profile
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